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BUSINESS OBJECTS’

Americas
Tel: +1 408 953 6000
+1 800 877 2340

Australia
Tel: +612 9922 3049

Belgium
Tel: +322 713 0777

Brazil
Tel: +55 11 3443 1420

Canada
Tel: +1 604 681 3435
+1 416 203 6055

China PRC
Tel: +86 10 85251879
+86 21 51119020

France
Tel: 433 141 25 21 21
+33 1411016 00

Germany
Tel: +49 2203 91 52 0
+49 6196 95 59 0

HYEX|
Albania
Argentina
Austria
Bahrain
Bulgaria
Cameroon
Chile
Colombia
Costa Rica
Croatia
Czech Republic
Denmark
Ecuador
Egypt
Estonia
Finland
Gabon
Greece
Hungary
Iceland

Hong Kong
Tel: +852 2593 1122/1123
+852 2575 2576

India
Tel: +91 22 56309206

Italy
Tel: +39 06 518691

Japan
Tel: +81 3 5720 3570
+81 3 5226 3601

Korea
Tel: +82 2 6001 5651

Mexico
Tel: +52 55 9171 1666

Netherlands
Tel: +31 30 225 9000

Singapore
Tel: +65 6887 4228

Spain
Tel: +34 91 766 87 43

Indonesia
Israel

Ivory Coast
Kuwait
Latvia
Lithuania
Luxembourg
Malaysia
Malta
Mauritius
Morocco
Netherlands Antilles
New Zealand
Nigeria
Norway
Oman
Pakistan
Peru
Philippines
Poland

Sweden
Tel: +46 8 508 962 00

Switzerland
Tel: +41 56 483 40 50
+41 17 991 566

United Kingdom
Tel: +44 1628 764 600
+44 20 8566 2330

Portugal

Puerto Rico
Qatar

Republic of Panama
Romania
Russia

Saudi Arabia
Senegal

Slovak Republic
Slovenia

South Africa
Taiwan
Thailand
Tunisia

Turkey

UAE

Venezuela
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