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Microsoft SQL Server Analysis (OLAP) Services 7 and 2000,
SAP Business Information Warehouse 2.0B and 3.0,

Crystal Analysis Holos 8.5 and 9.0,

Hyperion Essbase 6.0, 6.1, and 6.5 plus IBM DB2 7.1 and 8.1.
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Operating System:

Microsoft Windows 2000 SP3
O|Lt 71 oAt

Supporting OLAP Servers:
Crystal Analysis Holos 8.5 and
9.0, Microsoft SQL Server 7
OLAP Services, Microsoft SQL
Server 2000 Analysis
Services,

SAP BW, IBM DB2 OLAP 7.1 &
8.1, Hyperion Essbase 6.1 &
6.5x

Unix Support:

Solaris and AIX

Memory:

%4 128 MB RAM, 256 MB
RAM 7

Hard disk:

140 MBO| ¥l ClAZ Z7t 27

at

Processor:
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